Tetra’s new generation of pond fish food 
The new formulas with natural ingredients promote healthier fish growth and clearer water thanks to a new highly optimised protein-mix and the omission of food colourants. 
Based on extensive market research 
Research has shown that customer’s purchasing decision is primarily driven by three factors when buying pond fish food: healthy growth, clear water and natural ingredients. Tetra used this knowledge to optimise not only its food formulas, but also its packaging to deliver products that optimally fit customer needs. 
Tetra’s best nutrition for
Healthy growth 
The new protein-mix and the included HUFA-Booster (highly unsaturated fatty acids) deliver fish the right amount of proteins in combination with fats to promote healthy growth. Additionally, the perfect balance of vitamins, fatty acids and immune stimulation support a strong immune system. Studies have proven that pond fish showed the healthy growth that you know from Tetra when fed with the new food formulas of the Tetra Pond food range. Compared to other diets fish growth was even better (up to +25%) in fish fed with the new Tetra Pond food!*
*Internal Research, Fish Growth: Tetra Pond Products vs. Competitors, 2023, unpublished, available at Tetra.
Clear water 
The new food formulas also showed that the omission of colourants in the formulas and the optimal utilization of nutrients promote even clearer water!*
*Internal Research, Clear Water: Tetra New vs. Old Formulas, 2023, unpublished, available at Tetra.
Attract more customers with an optimised product design
The overall optimised packaging attracts the consumer not only regarding its’ more modern, but also thanks to its' more natural look and feel. The matt finish of the label and the lid give our products an extraordinary high quality and the healthy vibrant fish, showcased on a dark background, makes it even more appealing at once. The packaging also shows clearly what’s inside and thereby helps the consumer to make a purchase decision. Additionally, the simplified colour-codes enable to easily navigate on pack. The packaging is setting new standards and conveys an impression of experience, professionalism, competence and trust, while setting apart from competition.

Tetra’s contribution to a sustainable environment
Tetra understands and respects the environment we live in. Therefore, they act responsibly and want to ensure sustainable development at all levels. This also includes the new recyclable packagings, including the 500ml and 1l tins which are now made of 100% post-industrial recyclate (“PIR”) and thereby fully recyclable. This is not only a novelty for Tetra, but for the whole aquatic industry. By reusing the raw material, Tetra is able to save up to 85 tons of plastic per year while continuing to provide high-quality products in functional packaging.


Top reasons to sell new Tetra pond food range
· Offer scientifically proven better products 
· Actively support the healthy life of your customers’ pond fish and promote clear water! 
· Attract more customers with the new appealing design, including main selling points in an eye-catching icon! 
· Meet your customers’ demands with the new formulas with natural ingredients based on U&A insights!
· Contribute to a sustainable environment with our 100% post-industrial recyclate (“PIR”)
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About Spectrum Brands Holdings, Inc.
Spectrum Brands Holdings is a home-essentials company with a mission to make living better at home. We focus on delivering innovative products and solutions to consumers for use in and around the home through our trusted brands. We are a leading supplier of residential locksets, residential builders’ hardware, plumbing, shaving and grooming products, personal care products, small household appliances, specialty pet supplies, lawn and garden and home pest control products, and personal insect repellents. Helping to meet the needs of consumers worldwide, Spectrum Brands offers a broad portfolio of market-leading, well-known and widely trusted brands. In Europe, these brands include Remington, Russell Hobbs, George Foreman, Tetra, 8in1, FURminator, IAMS and Eukanuba, DreamBone and SmartBones as well as Good Boy, Meowee!, Wildbird and Wafcol. Spectrum Brands, a member of the Russell 1000 index, generated fiscal 2020 net sales of approximately $4.0 billion. For more information, visit www.spectrumbrands.com

