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Global market
The pet care market continues to grow actively despite 
inflationary pressure and shifts in consumer behavior. 
According to NielsenIQ, 

, and the industry remains one of the most 

resilient within the FMCG market. Pet parents are not 

inclined to reduce spending on their pets, even during 

periods of economic turbulence.
 

56% of households worldwide 

have pets

In July, we celebrated the third 
anniversary of our production 
facility in Kalush, which was 
established in 2022 after 
relocating part of our capacity 
to western Ukraine.

In the second quarter, our brands 
took part in more than 10 events.
 

We supported cat and dog shows, 

as well as pet parent festivals, where 

we showcased our products, 

offered treats, and gave away gifts.
 

In less than four months, the team built 
the factory from scratch, installed 
modern equipment, launched the first 
production line for treats for rodents 
and birds, and implemented lean 
manufacturing principles.

Later, we expanded the scope by adding 

a line of meat treats for dogs and cats, and 
we are now preparing to launch wet food 
production. Today, the grain workshop in 
Kalush employs a team of 18 professionals 
who produce approximately 45,000 packs 
of grain sticks and mixes, over 22,000 packs 
of food, and more than 20,000 products 
from the brand Special One range every 
month.

In August, we officially launched 
a joint project with the UAnimals 
foundation for teachers to help 
integrate topics of pet care and 
empathy into school lessons.

From the very start, we were able to attract 
partners who share our values: the NGO 
Osvitoria, the “MriyDiy” foundation, the 
“Mriya” team, and leading Ukrainian 
teaching methodologists.
 

We prepared educational materials for 
teachers — including lesson plans, 
interactive games, and presentations — 

to help children learn responsibility and 
compassion for animals from an early age.
 
 

On the eve of World Animal Day, 
together with Kyiv’s independent 
Wild Theatre, we presented the 
play “A Very Sad Person” — 

a performance about the role pets 
play in human lives.

Its goal is to show, through real characters’ 
stories, how pets can change our lives for 
the better and become a source of support 
even in the most challenging times.
 

We received many warm and heartfelt 
responses after the show — and even 
learned that one of the audience 
members, inspired by the performance, 
decided to adopt a dog.
 

Together with NV — one of the 
largest business media outlets in 
Ukraine, we launched a grant 
program to help small 
entrepreneurs grow their 
businesses and strengthen the 
Ukrainian pet industry.

The winner will receive a 10,000 EUR grant, 
mentoring sessions with Suziria Group's top 
management, placement on the shelves of 
MasterZoo pet store chain, a certificate for 

any course at the Nova Poshta Business 
School in 2026, and a brand design concept 
developed by the creative agency Taktika.

Savory entered the Moldovan market and held 
its first training session for the local sales team.
 

Recently, the Suziria Brands team visited our 
partners — PetHouse and GFT in Chișinău, 
explored more than 40 pet stores, and studied 
the modern trade format.

Today, Suziria Group brands are 
represented in 12 countries worldwide, 
with Savory available in seven of them.



We are proud to see Ukrainian brands 
earning the trust of pets and their 
families abroad.
 


In September, the MasterZoo pet store 
chain celebrated its 18th anniversary.

Over the years, the brand has become 
a market leader in Ukraine and has 
built a community of people for whom 
caring for pets is a meaningful part 

of life. The celebration took place 

both in stores and on the company’s 
website — with gifts, special offers, 
and surprises for pets.
 

We continue to grow and get closer 

to our customers — several Ukrainian 
cities celebrated the opening and 
renovation of MasterZoo pet stores.

We continue to promote humane education 
and foster a responsible generation.

Together with the SavED foundation, 
which creates educational spaces for 
children from frontline regions, we 
conducted a series of online lectures for 
children aged 9–12 on pet care and 
responsible ownership.


Additionally, for children supported by 
SOS Children’s Villages Ukraine, we 
organize guided tours in pet stores, where 
we introduce them to animals and teach 
them how to care for them properly.

In August, we began the reconstruction of 
the “Mudra Ryba” animal shelter in Kharkiv.

The shelter cares for more than 200 cats 
and dogs, several decorative birds, rodents, 
and other pets rescued from the war. 


Since the beginning of the full-scale 
invasion, we have been consistently 
supporting the shelter, and we are now 
starting the construction of dog enclosures 
and the installation of urgently needed 
water and sewage systems.

Events In the third quarter, the Suziria Group team 
took part in several business events:
 

at the “Novatory” meet-up

an event for a closed community of micro, 
small, and medium-sized business 
entrepreneurs who are graduates 

of the Nova Poshta Business School. 

Polina Kosharna shared practical insights and 
experience in managing a group of 
companies with more than 30 years of history.
 

at PESYKY FEST 

(a two-day event for dog parents)

where Tetiana Maslova, Commercial Director 
of the MasterZoo chain, joined a panel 
discussion dedicated to cooperation 

between brands, manufacturers, and 

leading pet retailers in Ukraine.

At a time when safety and 
preparedness have become part 
of Ukrainians’ daily routine, the 
MasterZoo chain, together with 
veterinary experts, developed 
first-aid kits for pets.
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In the third quarter, the team held 

reopening events in 
, 


and opened two new stores in different 

cities.

Odesa and Kyiv

We also completed the reconstruction of “Dim Khvostiv”, the shelter run by 
well-known volunteer Anastasiia Tykha — the largest shelter in Ukraine for 
animals with physical and psychological disabilities, where we invested over 
10,000 EUR last year. Today, more than 130 dogs and cats live there, 
including paralyzed, elderly, and chronically ill pets. The funds were used to 
renovate the main facility, install new quarantine units, and set up ventilation 
in the area designated for the most vulnerable animals.
 
 

The Half&Half brand, together 
with Kyiv-based cafe “House 
of Great Wonder”, launched 

a charitable initiative

in which guests were treated to a 
special charity cocktail called “Pets-tini” 
and received pet treats. Within three 
months, the project raised over 1600 
EUR, which was donated to the Adopt 
Don’t Stop animal shelter.

Each kit contains 
 and everyday situations 

— including probiotics, bandages, 
drops, lotions, antifungal 
treatments, suspensions, and more. 
Everything needed to provide first 
aid to a pet at home or on the go.
 

14 trusted items for 
emergency

Pet Fashion created two capsule 
collections of autumn and winter 
clothing exclusively for TSUM Kyiv — 
the country’s leading fashion 
department store representing 

top global and Ukrainian brands.

The collection includes ten elegant looks 
made from tweed, angora, and eco-leather 
in a classic English style, as well as four 
practical outdoor outfits — in chocolate 
tones, denim, animal prints, and 
embellished with rhinestones.

01 Focus on rationality

When choosing products, pet parents 
are increasingly prioritizing rationality— 
seeking items that justify their price 
through functionality, natural ingredients, 
and brand trust. Demand for larger 
packaging formats, multipacks, and 
loyalty programs continues to grow.
 

From the assortment of Suziria Ukraine

02 Sustainability Alternative proteins (insect-based, plant-
based, and cultivated), natural preservatives, 
and recycled packaging are gaining 
popularity. According to the NielsenIQ 
Health & Wellness 2025 study, 82% of 
consumers expect greater labeling 
transparency, and more than half are willing 
to pay more for environmentally 
responsible products.
 

Pet parents are increasingly choosing 
brands with transparent supply chains, 
biodegradable packaging, cruelty-free 
certifications, and local production.

03 Smart accessories

According to forecasts by Allied Market 
Research, the global pet tech market is 
expected to reach $5.3 billion by 2030, with 
an average annual growth rate exceeding 
20%. Smart feeders, GPS trackers, cameras, 
fitness trackers, air purifiers, and automatic 
litter boxes not only simplify daily care but 
also give pet parents confidence that their 
companion is safe.
 

From the assortment of Suziria Ukraine

Ukrainian market
The Ukrainian pet food market continues to grow, 
although the pace has slightly slowed. According 

to Suziria Group, in January–May 2025, the dynamics 
compared to the same period in 2024 reached 

+12.9% in value (UAH) and +9.8% in volume (kg).
 
In previous years, the market consistently grew by around 20% annually.

01  Psycho-emotional factor as a foundation for stable demand

Pets have become an important source of emotional support, and more than 

half of pet parents spend from 10 to 30 EUR per month on pet care. This fuels 

stable demand for pet products even during periods of economic uncertainty. 
(According to research by Gradus Research and Royal Canin)

From the assortment of SoftVET

02  “Health & Wellness” — the main 
growth driver

 For most pet parents, their pet’s health 
remains the top priority — quality 
nutrition, disease prevention, regular 
veterinary check-ups, vaccination, and 
hygiene. At the same time, according to 
Suziria Group, since the beginning of 
the full-scale invasion, the share of pet 
parents who feed their pets prepared 
(commercial) food has risen from 25% 
to 33%, and more than half are willing 
to pay more for eco-friendly products 
and foods with alternative protein 
sources. 

From the assortment of Half&Half

03 Convenience and safety 

as the new standard

Ukrainians aim to simplify pet care 

and ensure safety. Demand is growing 
for online pet stores, delivery services, 
subscription models, and smart 
devices such as automatic feeders, 
GPS trackers, and protective carriers. 
This aligns with the global trend 
toward convenience, automation, 

and everyday comfort-focused pet 
care. (According to Inweb)

In the monobank app — one of Ukraine’s 

most popular neobanks — a new pet products 
category from MasterZoo has appeared 

in the Market section.



More than 5,500 items for furry, feathered, 

and scaly friends are available — from food 

to ice cream, non-alcoholic beer, and even 

pet perfumes. Among them are over 

100 exclusive products available only 

in monoMarket and on masterzoo.ua.

https://suziria-group.com/
https://nielseniq.com/global/en/insights/analysis/2025/global-pet-expo-2025-key-trends-themes/

